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Google Ads learning outcomes
The Cache Refugee and Immigrant Connection with the code a 501(c) 3 with respect to internal revenue service, is a registered non-profit with the mission to promote integration, economic self-sufficiency, and positive connections among refugees, immigrants, and the broader community through two-way education, improved access to existing services, and development of new services. Each week, Cache Refugee Organization help refugees and immigrants’ cross-cultural diversity during walk-in hours, study groups focused on preparing for the Utah driver's license written test and the United States nationalization test.
By learning concepts about Google ads, one can start a strong base for a successful search engine marketing campaign. It equips participants especially those who are new in class with a better understanding of how the Ad system operates, structuring marketing campaigns and developing keyword lists and ads. It provides the basis of understanding concepts such as the metric, analytics, conversion tracking, advertising options as well as billing cycle as used in online marketing. It explains how to optimize the campaigns to have maximum performance. It also introduces the aspect of Google Display Network (GDN) that enables any person intending to create a website on ads to expand campaigns beyond the search. It also helps the learners to know how to use "My Client Center" (MCC) to manage multiple accounts associated with Ads.
During week one of the organization, they created two more ads one for donations and the other for volunteer. Though they only managed to have two forms to be placed on ads, there was an unnoticed improvement. For my case, I would have created many ads, and address many areas as possible so that I could influence many to join the organizations' team through volunteering or as a donor.
Lesson from a non-profit organization
Tax deducted from individuals or various companies are the funds that are used to donate assistance to a non-profit organization. Additionally, these organizations must make their financial and operating information to the public so that donors can ascertain how their contributions are used. They pay no interest to their donors or any financial support they receive through fundraising activities or government aid.
Limitations of non-profit organizations
Public scrutiny. In non-profit organizations, anybody can inquire about their progress by requesting copies of files and do reviews about their expenditures, salaries, and income. In the case where the organization has broad public, it is straightforward to experience some scrutiny especially on how over how administrative expenses are handled. 
No profits. There are no shareholders receiving interest or benefit. This makes it very difficult to generate interest from potential investors. At the end of the year, more income or gain are recycled back to the organizations.
Volunteer members. Sometimes the organization finds a lot of challenges, especially when looking for willing volunteers to help it in either way. Also, sometimes they fail to manage the organization thus exposing it to critical conditions that can lead to failure. Additionally, volunteers can vacate anytime without notification especially if the volunteer(s) are from abroad. 
Financial challenges. Many non-profit organizations are existing in the world, and all of them are competing for donors and volunteers to offer funds and grants to them. For this case, it requires the organization to hire professional grant writers to give themselves a better chance and secure the organization as well. There are other limitations such as overworking employees and underpaying them, and some even don't pay their employees with the phrase that it is by someone's will to join.
What could non-profit organizations do with online marketing?
For non-profit organizations to get advantages, it should cooperate with media services including online markets. This is because it helps it in building its charity to promote its fundraising, encourage clients to utilize its services, and improve employees' morale.
I was of benefit to the organization because I used to search for new ways to get ahead of digital trends and to make a difference in the social and digital market spheres for the organizations. Also, I was very concerned about identifying the various problems and creating an actionable plan to overcome it. The secrets I was using to overcome these challenges are; producing referrals that are more effective to the organization website so that to attract many viewers to click to the ads, social post and other web pages of the organization. I used to generate traffics to increase the chances of convincing the viewers to make impressions to the site and click on the ads. Making an overview on what is trending in the web was my area of concern. In this case, my role was to create the content and upload strategically to challenge our viewers effectively. I had also developed some unique way of maintaining our online customers. I used to do everything to ensure that customers' needs, compliments, questions are addressed immediately.   
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